
 

 

Informer 
APRIL 2009 

the 

The Official Quarterly Publication of Crime Stoppers USA, Inc. 



 

 

In this issue: 

/ƘŀƛǊƳŀƴΩǎ ¦ǇŘŀǘŜ 1 

 National Conference 3 

 How Nonprofits Use Facebook 4 

Surveillance Equipment Grants 7 

Regional Highight 8 

From Tom Kern 

A few weeks ago I had the opportunity to meet with Greg 

MacAleese, founder of Crime Stoppers.  This experience only 

helped solidify my appreciation for what this organization has 

become and the collective impact we are having in communities 

across the United States. 

The Crime Stoppers movement has evolved into a crime fighting 

network powered by the local Crime Stoppers programs positioned throughout the United States of 

America.  The true strength of Crime Stoppers in the United States is built upon the premise that 

individual programs are funded and operated within local communities allowing them to address the 

specific needs of citizens and law enforcement partners. 

In 2008, Crime Stoppers USA experienced a fifteen percent increase in membership which ended the year 

with three hundred thirteen member programs.  Our member programs report that over six thousand 

community and business leaders volunteer to serve on their local board of directors and provide them 

with the necessary leadership and financial support to succeed.  Today, Crime Stoppers USA member 

programs are delivering services to over 140 million people across the United States and we are 

continuing to grow.  In the first two months of 2009 twenty-nine more programs have joined the ranks of 

Crime Stoppers USA. 

So when you are recruiting new board members, soliciting for financial support, and promoting your 

program, include your membership in Crime Stoppers USA and the collective impact our member 

programs are making in the war on crime in the United States.  There is no other non-governmental 

entity more successful in engaging the general public to directly combat crime in our communities than 

Crime Stoppers. 

Crime Stoppers USA Member Programs Statistics 
   2008   Since Inception 
Arrests:   80,678   490,541 
Cases Cleared:  104,261   826,376 
Rewards Paid:  $6,636,900  $75,087,054 
Property:  $154,434,725  $1,065,421,482 
Drugs:   $271,279,099  $3,040,403,504 

F ro m  t h e  C h a i r  
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Albert Einstein 

The INFORMER                                                        Page 2 

Are your programs 

stats included to help 

showi the real im
pact 

Crime Stoppers is 

making in the U.S.? 

 

Program Spotlight 9 

CSUSA Legal Update 10 

Bad Writing Makes Bad Episode 14 

Building Better Boards 17 

CSUSA/NADDI Conference 19 



 

 

2009 CSUSA National conference update  

The INFORMER                                                        Page 3 

Not registered yet? Itõs not too late.  The conference site provides a spectacular, yet economical 
forum for us to conduct the business of our organization and hold relevant, up-to-date train-
ing.  There are many tough issues facing local programs and we need to gather to educate our-
selves and develop strategies to address those challenges. 

Here are a few of the presenters currently scheduled for the 2009 Crime Stoppers USA National 
Conference: 

 

Other topics scheduled on the training agenda include Social Media Marketing, Campus Crime 
Stoppers, Crime Stoppers 101, with more to come as we prepare to shove off. 

In addition to the training curriculum the Crime Stoppers USA annual general meeting will be 
held during the conference.  Attendees will participate in workshops that will help develop the 
new CSUSA strategic plan and influence the direction of your national organization.  

Cabins are still available so get registered today by calling Malcolm Travel at 800-467-4556.  We 
look forward to seeing you aboard the Carnival Splendor on August 23rd, 2009. 

Donõt miss the boat!  

 

Jean Block is a nationally renowned speaker and expert in the nonprofit sector.  Jean will 

provide expert training in the areas of governance, board development, board and staff 

roles, fundraising, and social enterprise. 

 

Judge Richard Carter (retired) is the Crime Stoppers USA legal advisor.  Richard will provide 

the most comprehensive and up-to-date information on the legal issues facing Crime Stop-

pers programs throughout the United States. 

 

Steve Jefferson is a Crime Beat Reporter for NBC affiliate WTHR in Indianapolis, Indiana 

and president of the Indianapolis Association of Black Journalists.  Steve will utilize his ex-

periences working with Crime Stoppers as a reporter and local Crime Stoppers board mem-

ber to help enhance your relationship with local news media. 

 

Gary Potter is a Facilitator with Franklin Covey Canada.  Gary will utilize his experiences as 

a business owner, law enforcement professional, certified instructor, Crime Stoppers Coor-

dinator, and CSUSA Board Member to discuss how to make leadership and management a 

priority in your program. 

 

Doug Anderson is owner of 3 Wins Consulting.  Doug will use his extensive experience in 

broadcast media and developing unique and innovative revenue strategies to help atten-

dees establish new branding, advertising, and revenue generating ideas that can make a 

non-profit profitable. 

 

Rob Sarrantonio is a police officer with the Lexington Kentucky Police Department, Coordi-

nator of the Bluegrass Crime Stoppers Program and CSUSA board member.  Rob will share 

his experiences as a lobbyist for the Fraternal Order of Police and give you the tools you 

need to approach your state legislature. 

Are you aware of  
recent requirements 
facing the non -profit 
sector implemented 

by Congress, the 
IRS, and  

the Financial  
Accounting Stan-

dards Board?  
 

Is your program re-

ceiving state 
money?   Are you 

aware of recent court 
rulings threatening 

funding?  
 

Tough economic 
times threaten dona-

tions and influence  
increased crime and 
tips to Crime Stop-

pers.  Has your     
program developed       

funding mechanisms 
to make it though 
the tough times?  

 
Are you new to 

Crime Stoppers and 
need the best  

training to learn  
the duties and  

responsibilities of 
your position?  

 
Has your program 

done enough to de-
velop meaningful, 

long - term relation-
ships with  

the available  
media outlets in your 

community?  
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By Tami Lawlor 
 
I have been interested in using Social Media as a way of keeping in touch with old friends and col-
leagues on a social level for about 2 years.  It has just been over the past few months I have begun to 
see how non-profits benefit from using the various sites to brand,  enrich and expand their cause.  
There are many sites that allow for free resources to communicate, enhance, reduce work load, and 
maximize events.  With the great number of social media sites it can become overwhelming at first 
glance.  In an effort to help you learn to use these site for your program we will address them one at 
a time.  In this edition we will focus on the most popular and most effective (I believe) for local 
Crime Stopper programs.  Facebook is the fastest growing social site and allows for individual con-
trol. 
  
What is Facebook: 
Facebook is a social networking website made up of many different networks. These networks in-

clude high schools, colleges, workplaces and regions.  Facebook has the potential to be successful in 

the nonprofit sector and I have already found lots of nonprofit related content on there. 

How Facebook can work for the nonprofit sector: 
Facebook allows anyone to set up a group.  You can develop a group around your family, your hob-
bies, your pets and of course your charitable organization. 
 
You can create groups for your organization or a specific event. The groups allow you to announce 
meetings, have discussions with other members to plan events, and post pictures. Each group is 
listed in a group category. Nonprofit related categories include Service Groups, Advocacy Organiza-
tions, Community Organizations, Non-Profit Organizations, Philanthropic Organizations, and Vol-
unteer Organizations. 
 
In addition to groups, members can post details of events where people can RSVP for an event. Each 
event must indicate an event type such as causes which you can select fundraiser, protest, or rally. 
One feature that makes Facebook unique is being able to select who has access to groups or event 
listings. It can be open to people in your network (school, region, or workplace) or global (open to 
everyone). You might be interested in only having it open to your network if it is an event/group 
that only users in your network would be interested in. For example, you might have a group or 
event posted for a local Relay For Life event or Race for the Cure. You would only want people 
locally to see this information. However, you might decide to make it global where all members of 
the Facebook can see how you are marketing your event/organization. The best way for organiza-
tions to use the Facebook is to make sure their events and groups are global. Most of the groups and 
events on the Facebook are created by supporters of an organization or cause. 
 
How do members learn about groups and events? 
Members can learn about groups and events by searching Facebook and joining groups or event lists 
or by being invited by a friend to a group or event list.  Depending on the user settings, users can 
see what groups their friends have joined and what events they plan to attend by reading their mini-
feed. 

(Continued on page 5) 

http://www.facebook.com/
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Examples of Nonprofit Related Content on the Facebook 

860, 170 members are part of the Join to support Breast Cancer Awareness Month group in 
the global network 

There is a campus group for UNICEF at Indiana University. They started a group on the Face-
book to   announce news and meetings. 

Idealist.org created a global group called "I am an Idealist". 

Pray for the Pittsburg Police Officers is a group just started for the 3 officers killed in April        2009.  
As of  publication, this group had 55,578 members listed. 

Several local Crime Stopper Programs as well as CSUSA already have groups. 
 
What is the difference between a Group and a Page? 
Two of the best ways to go about marketing yourself through Facebook besides your main profile are Face-
book Groups and Facebook Fan Pages. While both are similar in concept, there are some key differences to 
keep in mind when youõre setting them up. 
 
I would advise you to create both a group and a fan page, because while they perform similar functions 
(e.g. as outlets and communities for your like-minded fans/visitors/clients/friends to meet and share 
about whatever topic youõve chosen for your page or group) they do offer several different options. 

(Continued from page 4) 

Both FB Fan Page Specific FB Group Specific 
Invite members   

Video/photo addi-
tion and exchanges 

  

Logo addition Bigger Logo Smaller Logo 

Discussion board   

Message all members   

  Traffic/Visitor Stats (òInsightsó)  

  Event posting (via notes, imports 
from blog, etc.) 

Event Creation and Invitation (via 
built-in app) 

Comment Wall   

Add posts   

  Import posts from blogs as notes/ 
add notes 

 

  Mini Feed  

  Publically Visible (because its public, 
the search engines can index it. They 

canõt index groups) 

Private (must be a Facebook mem-
ber to view, thus canõt be indexed 

by the search engines) 

Main Facebook 
membership profile 
required before join-
ing 

  

  Bulk updates to fans Can send out bulk invites 

   Members can send invites to others 

  Social Advertising Options  

  Better for long-lasting relationships 
with clients and creating an interac-

tive community with them 

Better for things like updates, quick 
discussions and etc. 

http://www.unicef.org/


 

 

1- 8 0 0 - 2 2 2 - t i p s  

G e t  s u b s c r i b e d  

Are you getting it? 

Seriously, are you getting it?   

Are you getting The Informer and other announcements published   

through the Crime Stoppers USA communications network?   

If not, all you have to do is subscribe - and it is simple.   

Just go to http://Subscribe.CSUSAonline.org  

and you will start  receiving  publications from  

Crime Stoppers USA. 

Now your getting it.   

Enjoy! 
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800-222-TIPS 

 

110 Local Programs 

 

30 States 

 

636 Counties 

 

US Virgin Islands 

 

Puerto Rico 

 

115 Million People 

Currently, 110 local Crime Stoppers programs in 30 states subscribe to 800-222-TIPS enabling 
over 115 million U.S. citizens in 636 counties to use one number to contact Crime Stoppers.  
Programming has been implemented which directs any anonymous caller who calls 1-800-222-
TIPS from anywhere in the United States, US Virgin Islands and Puerto Rico, to the subscribed 
Crime Stoppers program in the area where the call originated. 

The 800-222-TIPS service is offered trough Telecompute Corporation and they offer much 
more than just an economical 800 number.  Calls routed through Telecomputeõs switch results 
in only a part of the originating number being recorded and those records are then scrubbed 
every thirty days.  This eliminates any call record that could be linked back to the tipster.  Tele-
compute also offers other service including òcall supervisionó and you can learn more by logging 
onto their website at www.Telecompute.com. 

Programs can easily implement the 800-222-TIPS number to overlay with their existing number 
to take advantage of the national branding and publicity that will come as more and more people 
throughout the United States associate the number with making an anonymous tip to Crime 
Stoppers. 



 

 

C r i m e  S toppe r s  USA  

Su rv e i l l a n c e  Equ i pm en t  Gr a n t  
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Crime Stoppers USA has partnered with Target and M&I Bank to give CSUSA member programs the op-

portunity to provide a security system to a local community crime fighting partner.  Target has generously 

donated dozens of surveillance cameras, multiplexors, and monitors.  M&I Bank has donated several DVR 

systems.  Combined the equipment valued at nearly $100,000, will enable Crime Stoppers USA to assem-

ble several surveillance systems that local programs can utilize to help meet a crime fighting need in their 

community.  Only Crime Stoppers USA programs that have paid their 2009 membership dues by June 1st, 

2009 are eligible to apply. If you are unsure of your program status send an email to 

4info@crimestopusa.com. 

Qualified uses for the equipment include use by a law enforcement agency serving your community, com-

munity based organizations established and run by local government, another 501(c)3 not-for-profit or-

ganization serving your community, or an organization deemed appropriate by the grant selection commit-

tee.  For profit businesses, individuals, private homes, social clubs or fraternal organizations, unions, pri-

vate security companies, private police agencies, and local Crime Stoppers programs do not qualify to re-

ceive equipment under this grant.  Local programs may submit multiple applications for different organiza-

tions in their community but only one system will be awarded through a local program.  The equipment 

has been tested and found to be in excellent condition but is not warranted or guaranteed by Crime Stop-

pers USA or the companies donating the equipment. 

Grant applications must be submitted to the grant committee at 4info@CrimeStopUSA.com and must 
include: 
 

Local Crime Stoppers program name, location, and proof of current 501(c)3 status. 

An explanation of how and where the equipment is to be utilized and for what period of time the 

equipment will remain in place. 

Contact information for the local Crime Stoppers member responsible for the equipment. 

Contact information for the responsible individual of the organization receiving the equipment. 

A letter of support from the head of a local police agency endorsing the project and the need for 

the equipment. 

If the equipment is to benefit a local not-for-profit or community based organization, a letter of 

support from that organization is required in addition to the letter of support from the head of a 

local police agency. 

Ability to pay for any and all shipping costs that may be incurred in delivery of the equipment. 

Capacity to install and maintain the equipment. 

Capacity to purchase wiring, power supplies, and other miscellaneous components to complete 

the system. 

Capacity to install and maintain the system within 30-days of receiving the equipment. 

Plan for promoting and publicizing the donation. 

Ability to provide Crime Stoppers USA a progress report within 60-days of receiving the equip-

ment documenting the installation and implementation including written documentation from 

the recipients of the equipment, photographs of the facility and usage, any press releases and 

news articles promoting the local project. 

One system will be awarded each month beginning July 1st, 2009 while supplies last.  Applications will 

continue to be accepted until November 1, 2009.  For more information contact Tom Kern at 

4info@CrimeStopUSA.com. 



 

 

Region 10τTexas 

R eg i ona l  H i gh l i gh t  

Estela Quintanilla began her Crime Stoppers career as a co-sponsor of the 
Martin High School club during the 1995-1996 school year.  She became 
Laredo ISD Crime Stoppers coordinator in the 1996-1997 school year for 
nine secondary schools, nine club sponsors and twenty-two elementary 
schools.  
 
Under her direction, Laredo ISD Campus Crime Stoppers has won sixty-
five awards from Crime Stoppers International and Texas Crime Stoppers 
and was recognized by Governor Rick Perry in 2002 for "leading the way 
in making a difference and paving the way for future generations" by gar-
nering seven awards in 2001 at a  Crime Stoppers International Confer-
ence.  She was selected Texas Campus Coordinator of the Year in 2002 

and is a past president,  past vice president and past secretary of the Texas Crime Stoppers Asso-
ciation.  Estela has also served since 1995 as past president, past vice president, past secretary and 
currently serves as parliamentarian of the adult Laredo Crime Stoppers. She has served as a mem-
ber of the board of Crime Stoppers USA as the Texas Region Director since 2006.  
 
She has won several awards in her capacity as district coordinator, such as City of Laredo Volun-
teer of the Year, Laredo Crime Stoppers Mary Moore Memorial Volunteer of the Year, and 
Laredo Red Ribbon Drug Awareness Coalition Volunteer of the Year. She is active as a member of 
the Texas Crime Stoppers Training and Technical Assistance Work Group and regularly makes 
presentations at Basic Crime Stoppers two day courses and at the adult and campus Texas Crime 
Stoppers Conferences. She has also made presentations for Crime Stoppers International in Aus-
tralia and at the Attorney General's Safe Schools Summit.   
 
She retired in 2004, after working both as the Laredo ISD Campus Crime Stoppers program Dis-
trict Coordinator and teaching high school senior Advanced Placement English full time since 
1996.  She taught English for thirty-five years at Laredo ISD, and is still District Coordinator, 
working with sixty LISD police officers, local, state and federal law enforcement agencies since 
border crime involves international tips as well.    

 

Estella Quintanilla 
Regional Director 

Region 10 

We Wan t  You r  h e lp  

Do you have printed materials you feel are the best.   CSUSA is looking for your help in compil-
ing copies of by-laws, policies and procedures, brochures, posters, etc.  We want anything you 
feel would benefit fellow local programs. 

CSUSA will compile all documents received and place them in a member only area located on 
the CSUSA website.  As a CSUSA member program you will have access to take these docu-
ments and use them within your own local program.  Many of our programs spend a great deal of 
time forming committees to revise by-laws and develop marketing documents.  Here is a chance 
to help each other. 

To provide documents to help start this library please send them to 4info@crimestopusa.com.   
Please put in the subject line library documents. 
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